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20. Glossary 

This glossary covers the key terms used in the book, it is not a comprehensive glossary of all the 

terms used in the world of online market research. 

Term Explanation 

Activity cycle The activity cycle of a participatory project, such as an online research 

community, is the frequency that tasks occur within a project. If the 

moderator sets a new task daily, and participants are expected to 

contribute daily, then the activity cycle is daily. 

Adaptive scripting Adaptive scripting is where the survey is written so that each respondent 

sees a survey that is tailored to their responses. At one end of the 

spectrum this might be as simply as defining a list of products regularly 

used and then only asking about these. At the other end of the spectrum 

would be a product like Sawtooth Software’s Adaptive Conjoint Analysis, 

which calculates respondent’s utilities during the survey and creates 

questions which are specific to each respondent and to their earlier 

answers. 

Aggregator An aggregator, such as Bloglines or Google Reader, collects together feeds 

(for example RSS feeds) so that the user has information (for example 

from blogs or news sites) gathered in a single convenient location. 

ASP (Application 

Service Provider) 

An ASP is an application accessed over the internet, rather than having 

the software on the local computer. ASP is essentially the same as SaaS. 

Asynchronous 

research 

Asynchronous research refers to forms of research which do not require 

the researcher and the respondent to be online at the same time (forms 

of research that do require this are known as synchronous research). 

Online quantitative surveys, online research communities, and bulletin 

board groups are asynchronous techniques. By contrast face-to-face 

interviewing, CATI, and online focus groups are all synchronous. 

Avatar An avatar is an online identity. In some environments an avatar is simply a 

name, in others a name and an image, and in places such as second life 

the avatar is a rendering of a character. An avatar can be somebody’s real 

name and photo, or can be a made-up name and any image they chose to 

use. 

Bandwidth Originally the term bandwidth related to capacity of a channel to carry a 

signal and was often expressed in terms of units such as bits per second. 

More recently the term bandwidth is often used more generally to 

describe the capacity of a system to handle more users or requests, rather 

than just the capacity of its wiring. 
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Term Explanation 

Banner ad A banner ad is an advert that is displayed on a web page. The most typical 

type of banner ad is one that runs across the page, but there are a wide 

variety of shapes and positions that can be used. Most banner ads are 

clickable, which means that when a user clicks on them something 

happens, such as being taken to a page containing further information. 

The response rates to banner ads is normally very low, with further than 

1% of the people being shown the ad clicking on it. 

BBG/BBFG See Bulletin Board Group 

Behavioural targeting Behavioural targeting (also known as BT) is a method of using information 

about an individual to target services or advertising at them. For example, 

if somebody uses a search engine to look for flights to France and 

cottages in Normandy the service might target advertising relating to 

holidays in Northern France to them. 

Blog Short for web log. A website organised as a chronological set of posts, for 

example an online diary or a collected set of thoughts and musings. 

Blog mining Blog mining is the process of search many blogs to try to understand what 

people are talking about. For example, a brand might search for all 

mentions of their brand name and seek to understand the context for 

those mentions, e.g. positive versus negative. 

Blogosphere The blogosphere is a collective noun for the sum total of all the blogs 

being written and all the online comments made to those blogs. The 

terms is sometimes used more widely to describe all online discussion and 

posts, for example including bulletin board discussions. 

BPTO Brand Price Trade-Off is a method of assessing the price sensitivity of 

products. A respondent is presented with an array of priced products and 

asked to select the one they are most likely to buy. After they make their 

choice the prices are systematically adjusted and the question repeated. 

This process is repeated a number of times to provide the input into 

analyses that determine price value and elasticity of each product in the 

test. 

Brand Price Trade-Off See BPTO. 

BT Could be the UK telecommunications company, but more likely to be 

behavioural targeting (see separate definition). 

Bulletin board group A bulletin board group (also known as BBG, BBFG, and bulletin board 

focus group) is a method of conducting online qualitative research. A BBG 

is conducted over a period of time using bulletin board software. A BBG is 

an asynchronous qualitative technique. 
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Buzz Buzz is a jargon word for the hot topics of conversation. The terms is 

sometimes used in connection with mining, for example buzz mining, 

which means searching the internet to find out the latest topics and to 

understand what people are saying to each other. 

CATI CATI, Computer Aided Telephone Interviewing. Strictly, CATI means using 

a computer system to administer surveys, typically by dialling the 

respondents, showing the interviewer the text to read, with the 

interviewer entering the responses back to the computer. Occasionally, 

the term CATI is used interchangeably with telephone (because most 

telephone surveys are CATI). 

CEO Blog A blog written by the leader of a company, combining their personal 

perspectives and the official view of the organisations, for example Mark 

Cuban’s, ‘Blog Maverick’ [http://blogmaverick.com/]. 

CGM See consumer generated media. 

Choice models Choice models is a generic term that relates to modelling behaviour 

through the use of data capture based on the respondents completing 

tasks, where each task requires the respondent to make a choice, as 

opposed to, say, rating or ranking. DCM and MaxDiff of both choice based 

approaches. 

Closed communities Most MROCS (online research communities) are private, only people who 

are invited to join them can see them and take part, i.e. they are closed. 

Open communities, by contrast, are ones where either a wide range of 

people can ask to be members and have a reasonable expectation of 

being granted membership or visible/available to everybody. 

Cloud computing Cloud computing refers to networks of large clusters of computing power, 

the clusters are each capable of replicating each other so that the service 

they provide is less likely to be interrupted and so that workflows can be 

balanced. Common examples of services that are provided by cloud 

computing are Google and Amazon. As cloud computing becomes more 

common the concept of ‘where’ a piece of data is becomes more and 

more redundant, in a sense it is everywhere, at least it is everywhere with 

an internet connection. 

Community plan The community plan is the community’s equivalent of a focus group’s 

discussion guide, setting out the prompts, tasks, polls etc. 
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Term Explanation 

Conjoint Analysis Conjoint analysis is a method of working with a set of attributes, which 

each comprise a set of levels (e.g. Colour might be an attribute and Red, 

Green, and Blue might be the levels). The data collection, typically, makes 

the respondent trade-off some one set of levels in order to get another. 

The objective is to put numerical values to the amount each level of each 

attribute is contributing to consumer choice. 

 For example, a very simple laptop study might have weight, screen size, 

processor speed, brand, and price attributes. The weight attribute might 

have 1Kg, 1.5Kg, 2Kg, and 2.5Kg as its levels. 

Many types of conjoint analysis can also be called trade-off analysis and if 

the respondent chooses (as opposed to rating or ranking) then conjoint 

can also be known as discrete choice modelling (DCM). 

Consumer Generated 

Media (CGM) 

Consumer generated media (or CGM) refers to the change from a publish 

culture to a mass contributory culture. The photos on Flickr and the home 

made videos on YouTube are both examples of CGM. 

Cookies Cookies are small text files stored on a website visitor’s computer. 

Cookies allow a website to tell whether somebody has been to the site 

before. One use of cookies is to avoid asking the same person twice to do 

the same popup survey. 

Crowdsourcing A method of solving a business problem through an open invitation to 

solve the problem. One type of crowdsourcing is a competition for a prize, 

where the winner potentially takes all, such as the 1823 British Admiralty 

competition to find a reliable chronometer to use at sea. Another type of 

crowdsourcing is where many people each add part of the solution, such 

as the model underlying Wikipedia and threadless.com. 

Cyberbullying Cyberbullying is a generic phrase for all electronic methods of making 

other people feel worse, a good source on cyberbullying is 

http://yp.direct.gov.uk/cyberbullying/. 

Cyber-skive A phrase that is used to describe people who are at work, but who are not 

working and are using access to the internet for their own purposes. One 

form of cyber-skiving is the use of Facebook when at work, and answering 

surveys is another. Researchers should keep in mind that they should not 

encourage respondents to complete surveys whilst as work as it could 

result in the respondent losing their job if caught. 

Cyworld Leading social network in South Korea. 

DCM DCM, Discrete Choice Modelling is a form of conjoint analysis that allows 

the utility of different attributes and levels to be estimated. 
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Deep packet 

inspection 

A method of finding out what an internet user is interested in. Traffic on 

the internet is typically sent as small packets of data from the user to the 

ISP to the website. In deep packet inspection the ISP sends a copy to the 

inspection company who opens the packet and adds the information to a 

database. The most typical use for this approach is to help make 

advertising more targeted, i.e. as part of behavioural targeting. 

Discrete Choice 

Modelling 

See DCM. 

DIY Research DIY (do it yourself) is a term that is applied to services that allow people 

with no research training to easily conduct surveys. The term includes 

easy to use survey platforms such as Survey Monkey, and one stop 

sample/survey options such as AskYourTargetMarket.com. 

eDelphi Delphi is a research technique which is based on collaborative thinking, 

often with experts or people interested in a field. eDelphi is an internet 

based version of this, where ideas and thoughts are shared by the 

moderator, for example by using email or some other form of internet 

collaboration. 

e-Ethnography e-ethnography is a catchall phrase for ethnography conducted via the 

internet. It encompasses everything from large scale observation through 

blog and buzz mining, to small scale observation such as visiting online 

communities, to working with participants as collaborators, for example in 

WE or citizen research. 

Email groups Email groups, also called moderated email groups or MEGs, are a form of 

focus group conducted via email. The moderator sends questions to the 

group members who reply to the moderator, who them summarises the 

responses and uses these to inform the next questions. 

Evoked sets An evoked set is a subset of which is tailored to be specific to a 

respondent. For example a survey may cover thirty brands of cereal, but a 

respondent might only be asked detailed questions on the brands they 

sometimes buy nowadays, this subset if the respondent’s evoked set. 

Extranet An extranet is an extension to an intranet to let external organisations 

have access to sections of an organisation’s intranet. One key use of an 

extranet, in market research, is to allow vendors to supply results to 

buyers by depositing the findings into the buyer’s intranet. 

Eye-tracking Eye-tracking is a method of recording where somebody is looking and is 

particularly useful in assessing websites. Until a few years ago eye-

tracking required intrusive devices such as headsets, but there are now 

non-intrusive options which can passively record where people are 

looking. 
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Factor analysis Factor analysis is a statistical method of assessing whether a set of 

attributes can be replaced with a smaller set of underlying factors. For 

example in the way that weight, height, and waist size could all be 

thought of as versions of the underlying factor size. 

FAQs FAQs, or frequently asked questions, are a method for a website to help 

users by providing a collection of answers to the questions that users tend 

to ask. 

Flash Flash is a technology from Adobe which allows websites to be dynamic 

and allow interactivity. Flash is the main technology used by companies 

who are trying to provide more engaging surveys. 

Friending Friending is a term used in social networks to signify that two people have 

identified a connection between them. The term friend tends to be used 

in the more overtly social networks, such as Facebook. Other networks 

have other phrases. The term connection is used in LinkedIn and in 

Twitter people Follow each other. Buddy is another term that is used. The 

term does not signify that people are necessarily friends in the real world 

sense of the word. 

Grounded theory Grounded theory is a formalised method of interpreting qualitative 

information. The process includes reviewing the information to create 

codes, then concepts, and finally categories, with a view to generating 

overall theories explaining the data. 

HB See Hierarchical Bayes. 

Heuristics A heuristic is an iterative technique for solving a problem. A heuristic can 

be as simple as deleting all interviews that are conducted too fast, or it 

can be a complex system for automated analysis of online discussions. 

Hierarchical Bayes Hierarchical Bayes, often referred to as HB, is an advanced statistical 

technique which allows data sets with a large amounts of missing data to 

be processed. The basic idea is a two step process. 1) the respondent data 

is used to create an overall distribution. 2) Alternative, but complete, 

results are generated for each respondent (normally hundreds of 

thousands of times) to create a set of scores which reflect the overall 

distribution of the scores. 

HB has become very important to conjoint and Discrete Choice Modelling 

where it removes the requirement to ask so many trade-off questions to 

each respondent. 
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Hill climbing Hill climbing is a type of procedure that seeks to find the answer to a 

problem by repeating an exercise and each time getting a bit closer to the 

result. Hill climbing is often used to solve mathematical or statistical 

problems. 

HTML HTML, Hypertext Markup Language, is a method of turning text into a 

graphical page and is the basis of most Web pages. As well as being the 

basis of web pages HTML can be used to make emails more attractive and 

interactive. 

Hybrid communities Hybrid communities are online communities that are used for more than 

one purpose, such P&Gs Tremor panels which can be used for word of 

mouth marketing and market research. 

Intellectual Property Also referred to as IP and IPR (Intellect Property Rights). Intellectual 

Property describes ideas, knowledge, designs, and concepts, things which 

may have value, or which may have value in the future. Research buyer’s 

IP often includes product ideas, designs, advertising, logos etc. Vendor’s IP 

often includes questionnaire and methodological designs. One concern 

about research, especially online research, is the risk that IP will be leaked 

by respondents. Social media raises a concern about who owns the IP of 

ideas developed collaboratively. 

Internet service 

provider 

An internet service provider (an ISP) is the method by which most people 

access the internet. In most cases people connect to their ISP which then 

acts as a bridge to the internet. 

Interstitial An interstitial is a method of inserting a web page between the page a 

visitor is on and a page they request. Interstitials can be used as a 

mechanism for website surveys as an alternative to pupup surveys. 

Intranet An intranet can be thought of as an internet that exists within an 

organisation. The term intranet is somewhat flexible, but the core idea is 

one that uses a browser like approach to organise information. 

Invisible processing Invisible process is a collective term for the many forms of information 

that can be collected with asking an explicit question. For example, durng 

a web survey the system can capture some or all of the following: date 

and time of the survey, browser being used, IP address, operating system, 

and language. 

IP address Every device connected to the internet has a specific address, which 

allows it to send and receive information; this address is its IP address. 

Some devices and users have a permanent IP address (i.e. it never 

changes), other users have a dynamic address (i.e. it can change from one 

session to another), assigned by their ISP each time they log on. 
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ISP See internet service provider. 

JavaScript A scripting language often used with websites to add functionality. Most 

internet browsers (for example Firefox and Internet Explorer) have ability 

to interpret and run JavaScript commands that have been encoded within 

a page. However, some users turn JavaScript off, which is why accessibility 

guidelines suggest that pages should be able to work without JavaScript. 

Legacy issues Legacy issues are created over time, and refer to things that have to be 

done now in order to take care of things like compatibility. For example, 

new versions of Microsoft Word need to be able to read older formats, 

that is a legacy issue. Questions that are asked on face-to-face surveys are 

sometimes asked the same way online, in order to maximise continuity, 

which is an example of legacy. 

MaxDiff MaxDiff is a choice-based method of assigning numerical values to a range 

of features or attributes. In a typical deployment the list of attributes are 

broken into subsets of four or five and shown to the respondent, who 

then says which most important and which is the least.  

One of the key strengths of MaxDiff is that it makes very few assumptions 

about the nature of the data and produces results from different samples, 

countries, and cultures that are directly comparable. 

MEGs See moderated email groups. 

Memes Memes are ideas or concepts that are being passed from person to 

person. The term meme dates back to Richard Dawkins book the Selfish 

Gene and the word meme has itself become a meme, especially in terms 

of the way ideas are passed along in social media. 

Microblogging Microblogging is a form of blogging where the posts are very short. The 

most popular example of microblogging is Twitter. 

Mixi The leading social network in Japan. 

Moderated Email 

Groups (MEGs) 

See email group. 

Moderator In a focus group the moderator is the researcher who is leading the group 

and conducting the research. In an online community the term moderator 

has two meanings: 1) The researcher or is leading the discussion and 

conducting the research; 2) The person responsible for the orderly 

conduct of the community, providing advice to people with problems and 

checking that the terms and conditions are being observed. 
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Monetise The ability to turn a service into money. In social media the method of 

turning a service into money does not depend on charging a fee for the 

main service, for example the service may be funded by advertising, by 

charging for a premium service, or by merchandising. 

MROCs Market Research Online Communities is another term for Online Research 

Communities. The term MROCs was first coined by Forrester. 

Natural communities A natural community is an online community which has not been created 

for a specific commercial purpose, for example communities of special 

interest groups, but also communities such as Facebook and Bebo. For 

example brand communities, MROCs, and word of mouth communities 

are not natural communities.  

Netnography Netnography is a form of ethnography that looks at the behaviour of 

people on the internet, a term associated with Robert Kozinets. In market 

research the term is often used to describe looking at large amounts of 

community or blog behaviour to draw conclusions about what people are 

saying or thinking. As with e-ethnography and virtual ethnography, 

definitions are somewhat fluid at the moment. 

NewMR NewMR is a term that describes new market research that is associated 

with two key themes. The first theme is social media and the second 

themes is to create methods that do not depend on assumptions about 

rational consumers being able to be witnesses to their own beliefs being 

projected by assumptions of random probability sampling. 

Non-Market Research Where market research techniques are used for non-research purposes, 

for example to collect data for marketing databases, also known as mixed-

purpose research. 

Online focus group A focus group conducted online using modified chat software. 

Online research 

communities 

A community created specifically to provide market research insight, as 

distinct from either a natural online community or a marketing related 

online community. An online research community is also known as an 

MROC or as an insight community. 

Orkut Orkut is a social network provided by Google. 

Overlays An overlay is an alternative to a popup window. An overlay is part of the 

page which is scripted so that it can be made to sit in front of the rest of 

the page. To most users of the internet there is little difference in the 

appearance of an overlay and a popup, however, most popup blockers do 

not block overlays, hence the use as an alternative to popup surveys. 
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Paradata Paradata is data about the process. In online market research this refers 

to data such as the speed of the survey, the type of browser the 

respondent was using, the length of open-ended responses (Jeavons, 

2001). 

Parallel IDIs Parallel IDIs (in-depth interviews) are a method of conducting interviews 

with a group of people, without the group being aware of each other. The 

typical way of conducting these IDIs is with bulletin board group software. 

Parallel IDIs are an asynchronous technique; the researcher and the 

respondent do not need to be online at the same time. 

Platform In the context of this book, platform is an IT word referring to the 

combination of software, hardware, and systems, that make an online 

service available. In blogging Wordpad and Typepad are platforms that 

allow people to create blogs. In online surveys Confirmit and NEBU are 

platforms that allow people to script and host surveys. Vision Critical, for 

example provide a platform that can be used for communities and 

community enhanced panels, whilst Itracks provides a platform for online 

qualitative research. 

Pop-under A pop-under is a web page created by a site (for example for a survey or 

for advertising) and which is paced below currently open windows. The 

pop-under either becomes exposed when all the other windows are 

closed (which implies the visitor has left the site) or after a pre-

determined period of time. Pop-unders are generally considered 

unpopular with internet users. 

Popup A popup is a window that is launched by website and which sits in front of 

the website that a visitor is looking at or using. Popups can be used for 

advertising or for popup surveys. Popups are generally considered 

unpopular and most internet browsers include ‘popup blockers’ a method 

of reducing the number of popups that are launched. 

Popup survey A popup survey is a survey that is launched via a popup. The main use of 

popup surveys is for visitor surveys, as part of a website research 

programme. 

Portal A portal is a generic phrase for website that acts as a gateway to a range 

of services often from different providers. 

Post-moderation When people are allowed to post comments to a website they tend to be 

pre or post moderated. Post moderated is where comments are initially 

published and then removed if they prove to be unsuitable. 
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Prediction Markets Prediction markets are a research tool where the predictions are formed 

by allowing the participants to buy and sell ‘positions’ on what they think 

will happen in the future (in a similar way to futures markets). The most 

famous example prediction markets are the Iowa Electronic Markets 

which have been successfully predicting the results of US elections for 

many years. 

Pre-moderation When people are allowed to post comments to a website they tend to be 

pre or post moderated. Pre- moderated is where comments are not 

published until they have been checked to ensure they are suitable. Pre-

moderation is the safest option, but it can require more costs and can 

slow discussions down. 

Private communities A private community is one where only people who have been invited to 

join the community can see it and make contributions. Most MROCs are 

currently organised as private (or closed) communities. 

PSM Van Westerndorp’s PSM (price sensitivity meter) is a method of 

conducting pricing research, based on respondents stating their 

expectations for the price of a product being tested. 

RDD RDD, Random Digit Dialling, is a method of recruiting a sample for a 

project, in a way that can approximate to a random sampling approach. 

Software is used to generate random telephone numbers, which are then 

dialled. The software generation process can be structured so that it 

represents different area codes to improve the sampling algorithm. 

Render Render describes the process of converting something so that it appears 

on a screen. For example a questionnaire may consist of simple text 

questions, but a routine may be used to ‘render’ it as a Flash-enhanced 

page. 

Research 2.0 Research 2.0 was a term used to describe how the paradigm shift implied 

by the term Web 2.0 was being applied in market research. Research 2.0 

implied a move away from research done to people, into research that 

was done with people, such as blogs and communities. By 2009 the term 

Research 2.0 was deemed by many to have become dated and for many 

researchers has become subsumed by the term NewMR. 

Research 2.0 Research 2.0 refers to a change in research from Research 1.0 (a 

command and control mind set) to a more collaborative approach based 

on working with respondents. The term was adopted following the 

popularity of the term Web 2.0. To an extent Research 2.0 has been 

superseded by the term NewMR. 
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ROI Return on Investment. ROI relates to the return, usually the financial 

return that resulted from the cost of doing a project. In a perfect world a 

$100,000 research project might be shown to have saved $500 000 of 

advertising costs, showing a return of $400 000. 

RSS feed An RSS feed is a method of spreading information. A website can be 

configured to send a message out in a standardised format every time a 

new entry is added to the page. This standardised format is called a feed 

and the best known feed format is the RSS feed. People who want to 

follow the information use a feed or news aggregator to collection and 

organise the information. 

SaaS (Software as a 

Service) 

SaaS explains a process where users access the software over the internet 

and in effect rent it instead of buying it. Many of the survey systems are 

available as SaaS. 

Satisficing Satisficing  refers to the phenomenon where some people try to reduce 

the cognitive load on them by only doing sufficient to satisfy the process 

(hence satisfice). More recently, the term has taken on a wider meaning 

in market research to include people who are simply clicking through a  

survey without making any effort to answer the questions properly. 

Screen scraping Screen scraping is a method of using software to collect information from 

a web page and to store it in a database. For example, a screen scraper 

could be used to collect all the comments from a community discussion 

and store it in a form where it can be processed. The terms screen 

scraping and web scraping can be emotive as they imply the user is not 

‘playing fair’ with the website, and indeed scraping is against the terms 

and conditions of some sites, such as Google and Facebook. 

SEM Search Engine Marketing, is a partner activity to SEO. SEM refers to 

optimising the performance of sponsored links. A sponsored link is 

displayed by a search engine (such as Google or Bing) in addition (and 

usually ahead of) to the links found by the searching process. Note, in 

marketing sciences SEM also means Structural Equation Modelling. 

SEO Search Engine Optimisation, the process of modifying a page to maximise 

its chances of being found and ranked highly by search engines such as 

Google and Bing. 

Serve In web-speak, serve is the process where the server sends something to a 

browser. For example, if a new page is created, it is ‘served’. If a popup 

appears on the users screen, it is ‘served’. When a cookie is sent to the 

browser it is ‘served’. 
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Skype Skype is a popular method for people to use VOIP to give them free or low 

cost telephone calls. The calls from one Skype user to another Skype user 

are free and to regular telephones are usually heavily discounted. To use 

Skype the user has to have an internet connection and audio, for example 

a PC with microphone and speakers, or a portable device such as an 

iPhone. 

Social Bookmarking A method of tagging something useful and of then sharing that tag with 

other internet users. Leading systems include Delicious, Digg, and Redit. 

Soft Launch A soft launch is the process of starting a survey by only inviting a few 

respondents, aiming to collect perhaps 20 to 50 completes, in order to 

check the survey and indeed the whole process. 

Status (social 

networks) 

Many of the popular social networks, such as Facebook and LinkedIn, 

have a method for users to say what they are currently doing or thinking. 

The sharing of status information is currently one of the most effective 

ways of people being aware of their networks of contacts. 

Tag Cloud A tag cloud is a visual representation of a set of text, either normal text or 

tags. The tag cloud is the result of a two-step process. First it counts the 

frequency of all the words in the collection, then it produces a picture 

where the most frequent words are displayed such that the more 

frequently they appear in the text, the larger they appear in the picture. 

Tags A tag is a short description of something, for example a picture, a piece of 

text, or a clip from a movie. For example, in Flickr the most popular tags 

for photos tend to be: wedding, nature, travel, party, and Japan. In 

market research the process of coding can be considered a form tagging. 

Tagging is useful because it allows items to grouped and it allows them to 

be searched.  

TCP/IP TCP/IP is the way that the internet passes information, it is what is known 

as a protocol, it allows different devices and systems to talk to each other. 

Thread A discussion, especially on a bulletin board. A thread starts with a post, 

i.e. comment or question, and is then followed by other people posting 

their comments. 

Tweet A post in the microblogging system Twitter is called a Tweet. A ReTweet is 

the process of reposting somebody else’s Tweet so that it reaches a wider 

audience. 

Twitter Twitter is a microblogging system, where people post blog items with 

fewer than 141 characters. 

UGM See user generated media. 
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User Generated 

Media 

User generated media (UGM) refers to media created by the public, 

rather than by professionals. The best known example of UGM in the 

West is YouTube, where millions of people have uploaded their own 

videos. 

Virtual worlds Virtual worlds are sites such as Second Life and World of Warcraft where 

people can spend time interacting with other people, either playing 

games or just socialising. 

VOIP Voice over Internet Protocol is a method of routing telephone calls via the 

internet to massively reduce the costs of telephone conversations. There 

are a large number of commercial operations, but the best known public 

use of VOIP is Skype, which provides free calls to other Skype users and 

discounted calls to telephones. The voice features of services such as 

GoToMeeting or in online focus groups are also an example of VOIP. 

W3C W3C is the World Wide Web Consortium, it is the main standards setting 

body for the web.  

W3C WAI Standards The W3C WAI standard (the World Wide Web Consortium Web 

Accessibility Initiative) are the guidelines on how websites should be 

written that they enable everybody to use the web, especially those with 

special challenges such as visual impairment. 

Web 2.0 The term Web 2.0 encompasses a wide variety of phenomena, such as: 

social networks (such as FaceBook and LinkedIn), blogs, forums and chat, 

product review sites, user generated content (such as YouTube and 

Flickr), citizen journalism, and co-creation (such as Wikipedia). Compared 

with earlier publishing models, Web 2.0 is bottom-up. The term Web 2.0 

was first coined by O’Reilly Media in 2004 as way of describing how 

people were starting to contribute their own content to the internet, 

rather than simply download what was already there. 

Web analytics Web analytics are software that measure the volume of activities of 

people who visit a website. Web analytics can be provided by the website 

software or via third-party software. Google analytics is an example of a 

web analytics service. 

Web bug A web bug is a method of tracking activity, for example to tell if an email 

has been opened. It is typically a reference to a small image (e.g. a 1*1 

pixel transparent image) and when the email loads the image from a 

server the email is recorded as being opened. 

Web log See Blog. 
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Term Explanation 

Web metrics The terms metrics simply refers to things that can be measured and 

recorded. The term web metrics refers to metrics that can be collected 

about the web. There are a range of uses of the term web metrics, such as 

information about a website, the nature of its visitors, traffic levels for 

websites and indeed countries. When somebody uses the term web 

metrics it is often necessary to check what in particular the metrics they 

are talking about relate to. 

Web scraping Web scraping is very similar to screen scraping, i.e. the use of software to 

harvest information from the web. The main difference between the two 

terms if that screen scraping may imply finding a page and then capturing 

the information, whereas web scraping is often used to describe a more 

general process where the software can be used to both find pages and 

capture the information. 

The term web scraping is considered emotive by some people and against 

the terms and conditions of many services, such as Google and Facebook. 

Wiki A wiki is a collaborative website where users can post and edit 

contributions in order to create the result. The best known wiki is 

probably Wikipedia, an online encyclopaedia created by hundreds of 

thousands of volunteers editing and re-editing the entries. Wikis are often 

used within companies as part of creating products, manuals, or project 

plans.  

Wireframes Wireframes are often used in the design of a website. The wireframe is 

the basic template for a website which then allows different content to be 

inserted in the sections and tested. 

WOM See word of mouth. 

Word of Mouth 

(WOM) 

Word of mouth, often abbreviated to WOM refers to passing messages, 

for example marketing messages from person-to-person as opposed to 

broadcasting it via mass media. Word of mouth has always been 

important, but the internet makes it easier for word of mouth to spread 

and therefore of more interest to marketers. 

WYSIWYG Acronym for What You See Is What You Get, a method of editing a 

document where the users sees it on their screen the way it will seen on 

the Internet when in use. 


